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KEY MESSAGES/QUESTIONS!

*Access To Market — companies need to
buy
*Takes Time — often not a 3 year
program
*Diversify Local Market
*Will the Nagoya Protocol be a barrier
to the market?



Nepal Hand made paper for
Aveda Holiday Program

*Used for hundreds of years in
Nepal

e -High quality — does not
2L degrade easily

2012 — bought in total over
one million sheets of paper







Nepal Hand made paper for
Aveda Holiday Program

36,350 hectares of Himalayan forest
preserved since 2002. First Forest
Stewardship Council certification in the
world for handmade paper

Preserve/

enhance Endangered species protected — areas
Wildlife Friendly certification.
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Nepal Hand made paper for
Aveda Holiday Program

OUTCOMES:

Women’s empowerment

« Earn revenue

« (Can afford to send children to

school
Benefit I « Women become decision
Communlty ma ke rs

Benefit sharing — designed by
community not outsiders —
example water programs
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Benefit sharing — water — with Chmmh‘nlty Water Committee - Dholakha
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Nepal Hand made paper for
Aveda Holiday Program

Facilitated :

*Women'’s rights and equal gender access
to education

*Education has led community to
understand their rights and challenges in
areas of high child/human trafficking and
ways to combat this challenge.
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